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CONTEXT 

Australia’s brands have had to respond to issues that would have seemed 
unimaginable a few months ago (see Appendix for timeline and policy responses).  

They have had to factor in: panic buying and hoarding, violence amongst customers and 
towards staff; massive layoffs in some industries (eg: hospitality, tourism and airlines, 
performing arts and sport) and shortages in others (supermarkets); and customer 
desertion (cancellation of some subscriber services as incomes decline). 

The move to working from home (WFH) and isolation has made certain services difficult to 
maintain (personal care), has provided a boon for others (office supplies, freezers, online 
service delivery) and the need to adjust for others (online education and exercise classes, 
virtual book tours). 

ANALYSIS 

Daymark wanted to analyse how brands have responded to the new world so we 
looked at a selection of newspaper advertisements in certain papers in the 
Melbourne market (The Australian, The AFR, The Age, Herald Sun). This is not 
meant to be exhaustive, but it does provide a snapshot of how brands and 
companies have responded. 

The advertising companies and organisations are listed in the table below (pp 4-5) and 
hyperlinks in column one lead to the advertisements, the dates they appeared and where. 

In looking at the advertisements we have reflected that in a public health crisis people look 
to governments for reassurance, timely information and equality of access to care and 
treatment. From brands, we expect they will show: 1. how they are contributing to the 
greater good, 2. how they are reflecting their core values and 3. that they are focusing on 
substance and sticking to what they are good at.1 

In terms of the government advertisements in this sample (Australian Government, NT 
Government, Tasmania Government, and Victorian Government) they have been 
reassuring and timely and there has been no sense that equal access has been an issue 
(cf: the US). In the Australian Government advertisements, recent messaging has thanked 
the community for enacting the measures their earlier advertisements called for. 

For brands there are many examples demonstrating their commitment to the greater good, 
eg: Australian Banking Association, Australian Nursing Federation, BHP, Coles, 
Commonwealth Bank, Dairy Australia, Furphy, HBF, Heart Foundation, IGA, Meeting for 
Good, NAB, Officeworks, Optus, Supermarkets, Telstra, VISY, Vodafone, Westpac and 
Woolworths.  

In terms of sticking to their values most have done so with the banks and supermarkets, 
BHP, Capilano, Canon and the industry bodies stand outs in this regard. Furphy and KFC 
are also good examples with its use of humour. The strong messaging in the Australian 
Nursing Federation advertisements certainly reflects their brand. I guess we have to 
concede that Clive Palmer is sticking to his values! Finally, we did not see any brands 
‘getting out of their lane’ unlike Adidas in the US where their ‘Closing is easy, staying open 
requires courage’ message may have seemed clever on the agency whiteboard, it did not 
translate so well in the market! 

  

 
1 Adapted from GCI Health: A lesson in crisis communications: What COVID-19 has taught us, April 2020  
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There are a few other noteworthy points about the newspaper advertisements we 
have seen: 

- good use of slogans and catchphrases such as: together we stop the spread, ready to 
help, supporting businesses, working together, count on us, here for you, looking after 
each other, the new normal (Coles). The best example was Telstra: helping keep us 
connected while we’re apart. A strong message and relevant to its brand.  

- good use of infographics (eg: Australian and Victorian Govts, Coles) and existing brand 
elements (eg: BHP, Bunnik Tours, CommBank) to enhance speed to market; latterly the 
bigger brands have been able to shoot new images and get back to more normal brand 
advertisements such as Woolworths home delivery and Coles recipes featuring brand 
ambassador, Curtis Stone. 

- the better brands have achieved a balance of amplification (volume of advertisements eg: 
Westpac) and authority (trusted source such as Chairman and CEO featuring their 
signatures, eg: The Australian, Coles, Foxtel, HBF, Inspiring Vacations, NAB, Officeworks, 
ServiceNow, Trip a Deal, VISY and Woolworths).  

- first mover on COVID-19 specific content or products, eg: Foxtel Settle In message,  
CR Kennedy Surveillance and Canon’s home printer. 

- many advertisements have broken the basic communications and marketing rules about 
too many words, eg: ServiceNow but this is understandable given the need to accelerate 
advertisements into the market under such unusual conditions and provide detailed 
information such as CommBank. 

- brands have developed their messaging from day one (emergency setting) to recently 
(back to brand advertisements [KFC] and links to Govt programs [ANZ, CommBank]), eg: 
supermarkets. 

- the crisis has seen an unusual level of collaboration amongst rivals eg: supermarkets; 
banks (via the ABA). 

- and finally, some brands have seemingly not had to change their advertisements at all, 
eg: Harvey Norman and some luxury brands such as Porsche. 

CONCLUSION 

What does all this mean for brands as they continue to navigate in a pandemic? 

Consistent with the principles in Daymark’s COVID-19: Reputation Ready Reckoner 
brands should: 

1. continue to undertake deep customer research (to ensure their products are relevant 
and to test whether changes made due to isolation will have lasting impact, eg: WFH) 

2. keep an eye out for competitors and be ready to pivot or match (look for how 
different brands respond in the tourism and real estate sectors after the crisis passes, 
examine the health insurance sector as it responds to policyholder concerns re value 
and how all brands respond to the need for greater and sophisticated digital offerings), 
and 

3. if there have been missteps, eg: Adidas, plan for a response and recovery.  

Finally as we have noted above, brands and organisations should act in keeping with their 
values, stay in their lane, and above all, demonstrate how they contributed to the 
greater good throughout this crisis. Companies that can follow this formula are more likely 
to survive and even thrive.   

http://daymark.com.au/wp-content/uploads/2020/04/C19_RR_RP.pdf
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List of advertisers (in this report) 
 

Advertiser Industry Comments on advertisements 

Academy Services Healthcare Cleaning and sanitisation products promotion 

Amazon Prime Streaming service Promoting a new show when customers have time 

ANZ Banking Promoting internet banking; less advertisements than other 
banks 

APIA Insurance Support for customers; financial relief 

Australian Banking 
Association 

Industry association  Showing what their members are doing; small business 
focus 

Australian Government Government Health advice; simple ad initially, more complex messaging 
later 

Australian Government Government Financial support 

Australian newspaper Media Self-isolation message, what they will do for readers 

Australian Nursing 
Federation 

Union Ad 1: Strident message to government 

Ad 2: how the community can support nurses  

Australian Unity | The Grace  Property Virtual tours; an example of business adaptation 

Bank of Queensland Banking  Promoting savings product, cf: mortgage focus 

Bankers Trust (Westpac) Investment   Emphasis on investment for the long term 

Beta Shares  Investment  Show how to invest in a bear market 

BHP Minerals  How BHP is giving back to business and broader community; 
support large TV campaign; first to market; good link to 
brand values 

BPAY Financials A reminder not to forget drought impact 

Bunnik Tours Travel Reminder of their brand and a message to travel but not now 

CGU Insurance  Focus on small business support  

C R Kennedy Surveillance  Healthcare Good timing to promote thermal imaging product; have not 
adapted an industry publication ad to general news 

Canon Printers Link to working from home product 

Capilano Food Reminder of a food that builds resilience and strength; 
Australian product reference too 

Clive Palmer Individual  Bizarre ad about Palmer acquiring a pharmaceutical 
(Hydroxychloroquine) that some thought could reduce 
COVID-19 symptoms and subsequently shown to be at best 
a dubious claim (also promoted by Trump) 

Coles  Food and Grocery  Immediate response to discourage hoarding w/ CEO 
signature; other ads covering store opening times for certain 
customers; updates re specific product availability; return of 
home delivery (though an increase in delivery fees has led to 
some customer criticism); more recent ads feature more 
normal Coles branding and new photography 

Commonwealth Bank Banking Very detailed ads about the services and how they are 
assisting customers; using existing brand assets; the most 
prolific advertiser (in our small sample) 

CX One IT Very specific, one off ad for call centres 

Dairy Australia Industry association  Reminder from the dairy industry that milk will continue to be 
produced 

DDI World  Training  Training for WFH 

Export Finance Australia Government Support for exporters  

Foxtel Media How it is responding, promoting channels  
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Advertiser Industry Comments on advertisements 

Furphy Beverages Humorous advice about not drinking with your mates for 
now; consistent with its brand values 

GIO Insurance How it is supporting customers 

Good Food Guide Publications  Probably an example of very poor timing; appearing a week 
after restaurants were shut 

Harvey Norman Consumer Staples  No real change to its ad campaigns 

HBF Health Insurance Advice to customers that it will not proceed with planned 
premium increases (only health fund in our sample) 

Health Complaints Authority 
(Vic) 

Government Advice re cosmetic surgery  

Heart Foundation Institute Health messaging re heart disease and COVID 

IGA (Metcash) Food and Grocery  No1, as part of industry ad; no 2: home delivery 

Inspiring Vacations Travel Very detailed advice for customers 

Judo Bank Banking  Message that they will keep lending to SMEs 

KFC Fast food Brand ad thanking customers and staff; use of humour 

LastPass IT Reminder of password security in the WFH environment  

Legg Mason Investment Asset management services  

Meeting for Good Charity Good example of adaptation 

Morningstar Investment Ad copy that reflects current market 

NAB Banking  Detailed information for customers 

NT Government Government  Ads to highlight travel restrictions, closed borders  

Officeworks Office supplies First ad: focus on WFH products; Second ad focus on what it 
is doing, staff and customer safety 

Optus Telecommunications A thanks to health workers; consistent with its brand 

Perth Mint Gold  A reminder of the ‘value’ of gold  

Platinum Asset Management Investment   Ad copy that reflects current market 

Porsche Luxury car Same ad as previous months  

Rode AV equipment A specific product to assist w/ video conferencing  

ServiceNow IT An overly detailed ad re their response 

Smartline Real estate Advice to clients re mortgages  

State Street Investment A reminder that uncertainty is a certainty 

Supermarkets collectively Food and Grocery Aldi, IGA, Coles and Woolworths joint ad re hoarding 

Tasmania Government Government Ads to highlight travel restrictions, closed borders  

Telstra Telecommunications Network issues, free data, bill support etc  

Travel Managers Travel  Independent travel managers reminding of travel 

Trip a Deal Travel Second ad features names and signatures to build credibility 

Victorian Government  Government Health advice (most of the Vic Gov ad buy has been TV and 
online) 

VISY Manufacturing  Thanks to staff; nice use of staff and reminders of products  

Vodafone Telecommunications  Support for WFH 

Westpac Banking  Details re customer support; high rotation 

WineCollective Alcohol Adaptation to online and delivery 

Woolworths Food and Grocery  Very detailed ads similar to Coles messaging; some feature 
CEO’s name and signature; more recent ads feature new 
images and focus on brand initiatives such as the return of 
delivery service  
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ACADEMY SERVICES  

AFR p5, Mon 20 Apr 20 
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Amazon Prime 

The Age p13, Tues 17 Mar 20 

  



 

8 

ANZ 

The Age, p7, Sat 28 Mar 20 | Herald Sun, p18, Sat 28 Mar 20 

  



 

9 

ANZ cont… 

Herald Sun, p14, Sat 25 Apr 20; The Age, p11, Sat 25 Apr 20 

  



 

10 

APIA 

The Australian p8, Sat 18 Apr 20 (half-page) 

Herald Sun, p20, Fri 24 Apr 20 

  



 

11 

Australian Banking Association 

The Age p5, Mon 23 Mar 20 

  



 

12 

Australian Government 

The Age p2, Sun 22 Mar 20 | The Age, p13, Wed 25 Mar 20 | Herald Sun p12, Wed 25 Mar 20  

The Australian, p8, Wed 25 Mar 20 

 

  



 

13 

Australian Government cont… 

The Australian, p4, Sat 28 Mar 20  

The Australian p8, Sat 18 Apr 20 | The Age p6 Sun 19 Apr 20 | Herald Sun p8, Sun 19 Apr 20 

  



 

14 

Australian Government cont… 

The Australian, p4, Sat 25 Apr 20 

  



 

15 

Australian Government cont… 

The Australian p12, Sat 18 Apr 20 | The Age p11, Sun 19 Apr 20 | Herald Sun p11, Sun 19 Apr 20 

  



 

16 

The Australian (newspaper) 

The Australian, p6, Wed 25 Mar 20; p25 Sat 28 Mar 20  

 

  



 

17 

The Australian (newspaper) cont… 

The Australian p16, Mon 20 Apr 20 

 

 

  



 

18 

Australian Nursing Federation 

The Australian, p12, Sat 28 Mar 20  

 

  



 

19 

Australian Nursing Federation cont… 

The Australian, p9, Fri 3 Apr 20 
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Australian Unity | The Grace  

Herald Sun p5, Mon 20 Apr 20 

 

  



 

21 

Bank of Queensland 

Herald Sun, p10, Fri 24 Apr 20; AFR, p7, Fri 24 Apr 20; The Australian, p9, Fri 24 Apr 20 

 

  



 

22 

Bankers Trust (Westpac) 

AFR p7, Thur 16 Apr 20 

 

 

  



 

23 

Beta Shares  

AFR, p13, Wed 25 Mar 20 

 

 

 

  



 

24 

BHP 

AFR, p7, Tues 21 Apr 20 

The Age, p7, Tues 21 Apr 20 

Herald Sun, p11, Tues 21 Apr 20 

The Australian, p8, Tues 21 Apr 20 

 

  



 

25 

BPAY 

The Age, Four page front wrap, Thur 19 Mar 20 

  



 

26  



 

27 
 



 

28 

  



 

29 

Bunnik Tours 

Herald Sun p16, Mon 20 Apr 20 

 

  



 

30 

CGU 

AFR, p5, Fri 24 Apr 20 

 

  



 

31 

C R Kennedy Surveillance  

The Australian p10, Sat 18 Apr 20 

 

  



 

32 

Canon 

Herald Sun, p19, Fri 27 Mar 20 and p27, Sat 28 Mar 20  

 

  



 

33 

Capilano 

Herald Sun, p9, Tues 24 Mar 20 

 



 

34 

Clive Palmer 

The Australian, pp2-3, Fri 27 Mar 20 

  



 

35 

The Australian, pp2-3, Fri 27 Mar 20 

 



 

36 

Coles 

The Age p2, Sat 14 Mar 20 

 

  



 

37 

Coles cont… 

The Age p2, Thur 19 Mar 20 

 

  



 

38 

Coles cont… 

The Age p7, Mon 23 Mar 20 

 

  



 

39 

Coles cont… 

The Age, p2, Wed 25 Mar 20 | Herald Sun p2, Wed 25 Mar 20 | The Australian, p2, Wed 25 Mar 20 

  



 

40 

Coles cont… 

The Age, p2-3, Fri 27 Mar20 | Herald Sun, p2-3, Fri 27 Mar 20 | The Australian, p6-7, Fri 27 Mar 20 

  



 

41 

 Coles cont… 

 

  



 

42 

Coles cont… 

The Age, p7, Fri 27 Mar 20 | Herald Sun p20, Fri 27 Mar 20 

 



 

43 

Coles cont… 

The Age p9, Sat 18 Apr 20 | The Australian p6, Sat 18 Apr 20 | Herald Sun p8, Sat 18 Apr 20  

 

 



 

44 

Coles cont… 

The Age, p2, Tues 21 Apr 20  

Herald Sun, p2, Tues 21 Apr 20 

The Australian, p2, Tues 21 Apr 20 

  



 

45 

Coles cont… 

Herald Sun, p4, Sat 25 Apr 20; The Age p2, Sat 25 Apr 20; The Australian, p2, Sat 25 Apr 20 

  



 

46 

Commonwealth Bank 

The Age p5, Sun 22 Mar 20 

 

CX One 



 

47 

Commonwealth Bank cont… 

The Age pp6-7, Thur 26 Mar 20 | Herald Sun, pp14-15, Thur 26 Mar 20 | AFR p6-7, Thur 26 Mar 20 

The Australian, pp8-9, Thur 26 Mar 20 

 

  



 

48 

 



 

49 

Commonwealth Bank cont… 

 

The Age, p12, Fri 27 Mar 20 | AFR, p2, Fri 17 Apr 2020 | The Age, p7, Fri 17 Apr 2020 (Half-page) 

Herald Sun, p26 Fri 27 Mar 20 | AFR, p9, Fri 27 Mar 20 | The Australian, p11, Fri 27 Mar 20 

The Age, p11, Fri 24 Apr 20 | Herald Sun p22, Fri 24 Apr 20 | AFR, p11, Fri 24 Apr 20 | The Australian, p7, Fri 

24 Apr 20 

  



 

50 

Commonwealth Bank cont… 

The Australian, p6, Sat 25 Apr 20; AFR, p3, Sat 25 Apr 20 

 

  



 

51 

CX One 

The Age p17, Sat 21 Mar 20 

 

 

  



 

52 

Dairy Australia 

The Australian, p5, Fri 3 Apr 20 

 



 

53 

DDI World  

AFR, p34, Fri 17 Apr 2020 

 

  



 

54 

Export Finance Australia 

AFR, p7, Sat 18 Apr 2020 | The Age p11,  Mon 20 Apr 20 (half-page) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

55 

Foxtel 

Herald Sun, p22, Thur 26 Mar 20 

  



 

56 

Foxtel cont… 

Herald Sun p2, Sat 28 Mar 20; p69, Sat 18 Apr 20  

 



 

57 

Foxtel cont… 

Herald Sun p36, Sun 19 Apr 20  

 

 



 

58 

Furphy 

The Age, p11, Sat 28 Mar 20 | Herald Sun, p22, Sat 28 Mar 20  

 



 

59 

GIO 

Herald Sun p10, Sat 18 Apr 20 (half page) 

 

 

  



 

60 

GIO cont… 

Herald Sun p18, Sun 19 Apr 20 

  



 

61 

Good Food Guide 

AFR, p11, Thur 26 Mar 20 

 

 

  



 

62 

Harvey Norman 

The Age p13, Sat 21 Mar 20 

 

 

  



 

63 

HBF 

The Age, p13, Sat 28 Mar 20 | Herald Sun, p18, Sat 28 Mar 20 | AFR, p11, Sat 28 Mar 20 

 

  



 

64 

Health Complaints Authority (Vic) 

The Age, p13, Mon 20 Apr 20 

 

 

 

 

  



 

65 

Heart Foundation 

Herald Sun p21, Sun 19 Apr 20 

 

  



 

66 

IGA (Metcash) cont… 

Herald Sun p10, Mon 20 Apr 20 

 

 

  



 

67 

Inspiring Vacations 

Herald Sun, p16, Thur 26 Mar 20 

 



 

68 

Judo Bank 

The Age p27, Tues 24 Mar 20 | AFR, p5, Tues 24 Mar 20 

 

 

 

 

  



 

69 

KFC 

Herald Sun, p23, Sat 25 Apr 20 

  



 

70 

LastPass 

The Australian, p5, Tues 31 Mar 20 

 

  



 

71 

Legg Mason 

AFR p14, Thur 26 Mar 20 and p7, Mon 20 Apr 20 

 



 

72 

Meeting for Good 

The Australian, p10, Wed 25 Mar 20 

(quarter page) 

 

 

  



 

73 

Morningstar 

The Australian, p9, Tues 24 Mar 20 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Australian, p7, Wed 25 Mar 20 

 

 

 

 

 

 

  



 

74 

Morningstar cont… 

 

The Australian, p7, Fri 27 Mar 20 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Australian, p7, Sat 28 Mar 20  

 

 

 

 

 

 

  



 

75 

NAB 

The Age p2, Fri 20 Mar 20 

 



 

76 

NAB cont… 

The Age p2, Sat 21 Mar 20

  



 

77 

NAB cont… 

The Age p2, Mon 23 Mar 20 

  



 

78 

NT Government 

Herald Sun, p11, Tues 24 Mar 20 | The Australian, p2, Tues 24 Mar 20 

 

 

 

 

 

The Australian, p5, Wed 25 Mar 20 

 

 

 

  



 

79 

Optus 

Herald Sun, p21, Fri 24 Apr 20 

 

 

 

  



 

80 

Officeworks 

Herald Sun, p10, Tues 24 Mar 20 

 

 

  



 

81 

Officeworks cont… 

Herald Sun p21, Sat 18 Apr 20  

  



 

82 

Perth Mint 

AFR, p7, Fri 27 Mar 20 | The Australian, p9, Fri 27 Mar 20 

 



 

83 

Platinum Asset Management 

The Age p19, Sat 14 Mar 20 | The Age p7, Mon 20 Apr 20 

AFR, p8, Tues 24 Mar 20 | The Australian, p11, Sat 28 Mar 20 

 

  



 

84 

Platinum Asset Management cont… 

The Age, p11, Wed 25 Mar 20 | AFR, p9, Sat 28 Mar 20 

 

 

 

  



 

85 

Porsche 

The Australian, p14, Sat 25 Apr 20 

  



 

86 

Rode 

AFR, p9, Fri 24 Apr 20 

 

  



 

87 

ServiceNow 

AFR, p7, Tues 24 Mar 20 

 

 

  



 

88 

Smartline 

Herald Sun, p24, Say 28 Mar 20 | The Australian, p29, Sat 28 Mar 20  

 



 

89 

State Street 

AFR, p7, Wed 25 Mar 20 

 

 

  



 

90 

Supermarkets (Aldi, IGA, Coles, Woolworths) 

The Age p3, Wed 18 Mar 20 

 

  



 

91 

Tasmania Government 

The Age p6, Sat 21 Mar 20 

 

 
  



 

92 

Tasmania Government cont… 

The Age, p10, Sat 28 Mar 20 | Herald Sun p15, Sat 28 Mar 20 | The Australian p10, Sat 28 Mar 20 

 

  



 

93 

Telstra 

The Australian p36, Sat 18 Apr 20 | Herald Sun p27, Sat 18 Apr 20   

 



 

94 

Travel Managers 

Herald Sun, p29, Sun 19 Apr 20 

 



 

95 

Trip a Deal 

The Age p7, Fri 20 Mar 20 

 



 

96 

Trip a Deal cont… 

The Age p7, Tues 24 Mar 20 | p16, Fri 27 Mar 20 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

97 

Victorian Government  

Herald Sun, p8, Tues 24 Mar 20 | The Age, p9, Fri 27 Mar 20 | Herald Sun, p3, Fri 27 Mar 20 

 

Herald Sun, p4, Sat 28 Mar 20 

  



 

98 

Victorian Government cont… 

Herald Sun p14, Sat 18 Apr 20 (half page) 

 

  



 

99 

VISY 

Herald Sun p24, Fri 27 Mar 20 | The Australian, p6, Sat 28 Mar 20 

 



 

100 

VISY cont… 

The Australian p5, Mon 20 Apr 20 

  



 

101 

Vodafone 

Herald Sun, p28, Sat 28 Mar 20  

 



 

102 

Westpac 

The Age p9, Sun 22 Mar 20 | The Age 24 Mar 20 | Herald Sun, Tues 24 March 20 | AFR p11, Tues 24 Mar | 

The Australian, p7, Tues 24 Mar 20 

  



 

103 

Westpac cont… 

The Age p11, Sun 22 Mar 20, Sun 19 Apr 20 | AFR p5, Sat 28 Mar 20 | The Australian, p9, Sat 28 Mar 20 

 

  



 

104 

Westpac cont… 

The Age p13, Tues 24 Mar 20 | Herald Sun, p13, Tues 24 Mar 20 | AFR p13, Tues 24 Mar 20 

The Australian, p10, Tues 24 Mar 20 

 

  



 

105 

Westpac cont… 

The Age, p15, Thur 26 Mar 20 | Herald Sun, p10, Thur 26 Mar 20 | AFR, p9, Thur 26 Mar 20 

The Australian, p11, Thur 26 Mar 20 | AFR, p7, Sat 28 Mar 20 | The Australian, p27, Sat 28 Mar 20 

Herald Sun p8, Thur 26 Mar 20 | The Australian, p2, Thur 26   



 

106 

Westpac cont… 

The Australian, p7, Wed 31 Mar 20 

 
  



 

107 

Wine Collective 

Herald Sun, p25, Fri 24 Apr 20 

   



 

108 

Woolworths 

The Age p2, Tues 17 Mar 20

 

  



 

109 

Woolworths cont… 

  



 

110 

Woolworths cont… 

The Age, p2, Sat 28 Mar 20 | Herald Sun p10, Sat 28 Mar 20 | AFT, p2, Sat 28 Mar 20 

  



 

111 

Woolworths cont… 

AFR, p2, Sat 18 Apr 2020 | The Age p2, Sat 18 Apr 20 | Herald Sun p6, Sat 18 Apr 20 

 
  



 

112 

Woolworths cont… 

Herald Sun, p2, Fri 24 Apr 20 
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APPENDIX 
 

Timeline and policy responses to the COVID-19 pandemic (AFR, p37, Mon 20 Apr 20) 
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