
Reputation is Everything 

July 2019  www.daymark.com.au 

 

Briefing Paper: The next era of news media 
 

 

Part 3 - Ownership and media bias (full paper) 

 

Concentration and centralisation 

In Australia, the concentration of media ownership is among the highest in the world, particularly for 

newspapersi. This was intensified with the Nine-Fairfax deal in 2018ii, which followed the repeal of two 

anti-concentration laws – the ‘75% reach rule’ and the ‘two-out-of-three rule’ - in 2017iii. This allowed 

media companies to own stakes in radio, commercial TV and newspapers, and control commercial 

television reaching more than 75% of the population. The deal has led to job losses and the sale of 170 

regional papers to former Domain CEO, Antony Catalanoiv. 

 

The Australian media landscape is also undergoing a process of centralisation with the gradual closure 

of regional newsrooms around the countryv. The most recent is Win News’ announcement to cut four 

commercial TV newsrooms in Orange, Wagga Wagga, Albury and Bundaberg due to “the commercial 

viability of funding news in these areas”. This was in addition to its Tasmanian news bulletin, which was 

cut last August. Sky News will now broadcast across Win TV’s regional network. 

 

Partisan political reporting 

The most dominant media group in Australia is Rupert Murdoch’s News Corp, which publishes about 

200 newspapers and magazines around the country, including The Australian, The Daily Telegraph, The 

Courier Mail and The Herald Sun. It bought Sky News, Punters.com.au and ARM in 2016vi. Murdoch’s 

media empire has been criticised for partisan reporting and influencing politics in Australia, the US and 

the UKvii. The criticism was particularly prominent in the last year during the leadership coup against 

Malcolm Turnbullviii, the election campaign of Bill Shorten and on the issue of climate changeix. Since 

NewsCorp’s acquisition of Sky News, programming after 6pm became known as “Sky after dark” to 

mark the switch from panel-style shows to more right-wing commentaryx. 

 

Media bias is currently addressed through self-regulatory codes of conduct administered by the 

Australian Communications and Media Authority (ACMA) and the Australian Press Council (APC). 

Following the recent federal election, there have been calls for stricter legal and regulatory measures to 

prevent further concentration of ownershipxi. 

 

► 

http://daymark.com.au/wp-content/uploads/2019/07/Daymark_briefingpaper_news_0719_Full.pdf
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